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ELEVATING ROTARY'S PUBLIC IMAGE: 
A PATH TO SUCCESS
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OBJECTIVES:
1. Significance of public image for 

Rotary

2. Value of consistent branding 

3. Promoting community projects 
and portraying Rotary members 
as “People of Action”



DEFINITIONS
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BRAND
MARCA

LOGO
LOGOTIPO

PUBLIC IMAGE
IMAGEN PÚBLICA
IMAGEM PÚBLICA



WHY?



SUPPORTING ROTARY ACTION PLAN
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Prioridades del Plan de Acción de Rotary:
1. Aumentar nuestro impacto
2. Ampliar nuestro alcance
3. Mejorar el compromiso de los participantes
4. Aumentar nuestra capacidad de adaptación

Prioridades do Plano de Ação do Rotary:
1. Aumentar nosso impacto
2. Expandir nosso alcance
3. Melhorar o envolvimento dos participantes
4. Aumentar a nossa capacidade de adaptação
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THE BENEFITS OF STRONG 
PUBLIC IMAGE
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• Motivates to support the efforts

• Inspires to get involved

• Engages new members, volunteers, 
partners

• Attracts new donors

• Distinguishes from other opportunities
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WHAT IS BRAND?

• Identifying symbol used to 
distinguish a product from others 

• A promise to consumers
• An emotional connection

VISUAL + EMOTIONAL



LOGO RECOGNITION



ROTARY INTERNATIONAL LOGOS

Masterbrand Signature

Masterbrand Signature Simplified

Mark of Excellence



CLUB, DISTRICT, & ZONE LOGOS
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INCORRECT USAGE
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WHAT IS ROTARY’S BRAND?

• Fonts
• Action verb “Transform” –

trademark
• Rotary logo
• Image of people taking an action of 

helping others, together as a 
community

• Colors
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ROTARY

VISUAL EMOTIONAL

2 COMMUNICATION TOOLS

+
[ BRANDING SIGNATURES ] [ PEOPLE OF ACTION CAMPAIGN ]
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TELL YOUR STORIES





• Builds emotional connections

• Promote Rotary identity,  
values and services 

• Interest people to join Rotary 

• Inspire pride in members 

• Attract donors

• Interest partners
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STORYTELLING —
WHY IT MATTERS
FOR ROTARY



Title Page Option

ONE VOICE, EVERY CLUB



LOCKUPS: CORRECT USAGE
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1. PARTNER

2. EVENT

3. PROGRAM



USE YOUR 
VOICE
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1

• Media
• Social Media
• Rotary magazines
• Podcast



RESOURCES

21



THANK YOU
GRACIAS

OBRIGADO
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